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Interesting Statistics - 1

65% of buyers of legal services have gone 
online to locate outside counsel (hire a law 
firm)
38% search online for legal services at least 
weekly
89% use search engines to find law firm Web 
sites, 86% go directly to a law firm’s site, 
71% enter law firm sites through portals 
(I.e., Martindale Hubbell, Law.com)

Touchpoint Metrics (www.tpmetrics.com)



Interesting Statistics - 2

When using search engines, 84% 
search by practice area, 69% by 
industry expertise.
When not looking for a new law firm, 
32% of buyers who visit firm sites want 
articles or white papers (i.e., “content”)

Touchpoint Metrics (www.tpmetrics.com)



Interesting Statistics - 3

When accessing lawyer biographies, 
prospects seek the following (in this 
order):

Specific industry experience (very useful)
Law school attended (useful)
Bar membership/activities (useful)
Community service (not useful)

Touchpoint Metrics (www.tpmetrics.com)



Interesting Statistics - 4

Research demonstrates that prospects seek 
the following information, listed in order of 
importance:

Specific industry experience
Specific matter experience
Links to white papers or articles
Industry overviews
Definition of practice area
Geographic area covered
Client list
Number of Lawyers

Touchpoint Metrics (www.tpmetrics.com)



Understanding Your Web Site

Web Hosting 
Search Engines 
Web Design 



Web Hosting Issues

Web Hosts – How Much is Too Much?
Know Your Technology Needs
More Technology = More Host Fees!
You Get What You Pay For

“True” Web Host or Reseller?
“A Reseller operates components of a Web 
hosting operation using services, 
infrastructure and equipment provided by 
another Web hosting service.”



Web Hosting Issues

Understand the Costs
Storage Space
Bandwidth
Mailboxes

Example:
250MB Storage
10GB Data Transfer
20 Mailboxes
Cost: $15 - $20/month



Web Hosting Research

Web Host Industry Review
(www.thewhir.com)

Web Host Magazine 
(www.webhostmagazine.com)

Web Developers Network
(www.developersnetwork.com) 

http://www.thewhir.com/
http://www.webhostmagazine.com/
http://www.developersnetwork.com/


Major Search Engines

Google
Yahoo
Infoseek
AskJeeves
Northern Light

AltaVista
HotBot
Lycos
FindLaw
Excite

• www.searchengines.com
• Learn All About Search Engines

http://www.searchengines.com/


Check Your Popularity



Link Check - Yahoo 



Web Design – What’s Hot

Content is Still the King
Database-Driven Sites

Save Time & Money, but More Expensive
Client Extranets

Improve Communications and Increase Client 
Retention

Multi-Lingual Sites
Aids International Efforts

Audio & Video
Enhances Interactivity, Marketing Effectiveness



Web Design – What’s Hot

Event Registration 
Streamline Marketing and Operations

Specialty Sites
Marketing Capabilities within Law Firm

Search Engine Optimization
Navigation
Subtle “Flash”



Web Design – What’s Not

Flash
Heavy Graphics
Heavy Text (not enough White Space)



A Little Humor

Dumb Laws
http://www.dumblaws.com/states/states.php?State=Florida

The Dialectizer
http://rinkworks.com/dialect/

Soda Constructor
http://www.sodaplay.com/constructor/index.htm

The Death Clock
http://www.deathclock.com/

http://www.dumblaws.com/states/states.php?State=Florida
http://rinkworks.com/dialect/
http://www.sodaplay.com/constructor/index.htm
http://www.deathclock.com/


Questions
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